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ChemPoint.com

Overview 

Primary company B2B website that supports $400M+ 
annual sales. Focus on enabling customer product 
research with clear CTAs to drive engagement and lead 
generation.

My Role          Product Team Lead 

Relaunch      February 2020 

Goal                Grow Marketing Leads 

Objective       Increase MQLs by 25% in 12 months 

Results            Increased MQLs by 48% in 12 months 
                            Increased web traffic by 68% in 12 months

Approach 

Leveraged customer feedback, user flow analysis, 
personas, and journey mapping to improve catalog 
structure, CTAs, and customer engagement. Redesigned 
through a “mobile-first” approach. Additional focus on 
onsite, off-site, technical SEO, site performance, and 
internal linking to increase page rank and improve CX.

https://www.ChemPoint.com


MetalworkingFluidProducts.com

Overview 

Marketing website to support Henkel Metalworking Fluid 
product lines. Focus on rich product information to 
support customers in discovery, research, and selection 
phases of customer journey.

My Role          Product Team Lead  

Launched      January 2021 

Goal                Enable Marketing Lead Growth 

Objective       Launch new website in 3 months on budget 

Results            Launched new website on time and on budget

Approach 

This marketing website was created to support a recent 
business extension with Henkel and to help enable lead 
growth in 2021 and beyond for these product lines. The site 
was designed through a “mobile-first” approach and 
emphasized clear CTAs to drive user engagement during the 
initial phases of the customer journey.

https://www.MetalworkingFluidProducts.com


ThermalFluidProducts.com

Overview 

A B2C store website created to enable reactive buying of 
finished Dow products for heat transfer applications. 
Focused on surfacing rich product content and a simple 
and immediate buying experience to customers.

My Role          Product Team Lead  

Launched     September 2020 

Goal                Create “immediate buy” customer experience 

Objective       Launch new website in 6 months on budget 

Results            Launched new website on time and on budget

Approach 

Prioritized flexible catalog navigation and rich product 
content to enable product research and comparison. 
Provided visible public pricing with simple cart and checkout 
process. Enabled credit card purchasing integrated directly 
into company ERP. Supported existing business order 
process and CRM workflows.

https://www.ThermalFluidProducts.com


IndustrialCellulosics.com

Overview 

DuPont-branded marketing website to support multi-
region extensions into EU and Mexico markets.

My Role          Product Team Lead  

Launched     October 2019 

Goal                Expand Market Channels 

Objective       Create Spanish language experience in 
                            3 months to support new market launch. 

Results            Launched Spanish site on time and on budget, 
                            Adding German language four months later.

Approach 

Enhanced existing marketing website to add multi-language 
and multi-region functionality to support internationalization 
requirements. Additional improvements made to website 
structure to support SEO, with additional design updates to 
support easy navigation and clear CTAs.

https://www.IndustrialCellulosics.com


My.ChemPoint.com

Overview 

Customer order creation and account management 
website integrated into existing business systems and 
processes. Allows for customers to place, track, and view 
past orders. Additional support and account management 
functionality. 

My Role          Product Manager 

Launched     March 2018 

Goal                Enable Online Customer Self-service 

Objective       Enroll 50% of existing customers into 
                            platform in first 3 years 

Results            46% enrollment as of February 2021

Approach 

Provide a simple and fast experience to encourage 
customer behavior away from phone and email order 
placement. Approach leveraged existing systems and 
workflows to keep development time and cost to a 
minimum, launching website in 8 months.

https://my.ChemPoint.com


ChemPointConnect.com

Overview 

A partner web portal to provide ChemPoint 
manufacturers with real-time marketing and sales results. 
Supports cross-company visibility and communication to 
accelerate collaboration and business development 
opportunities.

My Role          Product Manager  

Launched      October 2017 

Goal                Provide real-time marketing and sales insights 

Objective       Enroll strategic partners within first two years 

Results            Enrolled 28 strategic partners in first 3 years,    
                             resulting in consistent monthly engagement 
                             by 82% of partners.

Approach 

Participated in quarterly partner meetings to gain user 
feedback and refine application functionality. Supported 
by automated weekly update emails to partnership teams 
to surface recent campaign and sales results.

https://www.ChemPointConnect.com


LubricantSpecialty.com

Overview 

Marketing website created to reinforce the Molykote 
brand in the Industrial Lubricants industry and provide 
customers the ability to research and compare products 
across the various Molykote product lines.

My Role          Product Manager 

Launched     February 2016 

Goal                Increase Brand Awareness 

Objective       Increase web traffic 50% annually 

Results            Increased web traffic by at least 70% each  
                             year since launch

Approach 

Extensive customer and industry research was done to 
identify the content needed to provide customers with an 
informative product research experience. Additional 
effort was made to structure the website content to 
support organic SEO growth objectives, including onsite 
and technical SEO work.

https://www.LubricantSpecialty.com
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